Nick Schellong
83 Fieldcrest Drive

Ridgefield, CT  06877

203-438-7616
nschellong@comcast.net
Objective:  A position where my sales, marketing and management experience can be effectively utilized to make a significant contribution to the company’s profits.
Summary:  Years of marketing and consultative sales experience to agencies, clients and end users of direct marketing properties. Represented company using direct mail, email, space ads, trade shows, industry events and in person meetings.
Sales:  Sold and developed advertising media with consistently profitable margins throughout the United States. Negotiated best rates and made solid recommendations. 
Management:  Managed, trained and mentored staff members and account executives. 

Financial:  Prepared quarterly and yearly revenue forecasts. Presented, reviewed and defended these forecasts to the client and senior management.  
WORK EXPERIENCE:

2003 – April 2010
Singer Direct, a Division of Omnicom, Rye Brook, NY

Senior Account Executive, Insert Management
· Coordinated sales, budgets and marketing campaigns for multiple insert media programs.  

· Developed sales projections for clients as well as internal revenue forecasts.

· Streamlined reporting procedures for clients and lettershops.

· Executed all facets of insert media including campaign planning, follow-up and analysis.

· Negotiated best rates and made recommendations for program owners.
· Identified new programs and revenue streams from existing clients and generated new business.
· Gave direction to external vendors, reviewed schedules, status, order entry, inventory, invoicing, samples and reporting.   Troubleshoot any issues that arose.
· Liaison with staff and other departments to ensure smooth and timely handling of credit, new accounts, and other related items.
· Coordinated with internal account executives to present and cross sell managed properties.

· Represented company at trade shows, industry events and in person meetings.
1993 to 2003

21st Century/AZ Marketing, Stamford, CT
Director, List Management/Alternative Media

· Responsible for sales, marketing and promotion of 40 plus lists.

· Positioned client lists, made recommendations and price analysis.

· Represented company and clients at trade shows and broker visits.

· Established sales goals and budgets for alternative media.

· Developed and managed junior account executives.

1987 to 1993

D-J Associates, Ridgefield, CT

Director, List Management

· Responsible for sales, marketing, pricing and positioning of lists.

· Designed promotions, placement and implementation of space ads and direct mail.

· Managed staff including recruitment and development.

· Established sales projections for clients and forecasting of revenue for division.

1985 to 1987

International Masters, Los Angeles, CA

Circulation Director

· Scheduled and coordinated acquisition mailings and programs.

· Identified new lists.

· Negotiated prices and terms of lists and insert media programs.

· Oversee vendors to establish and maintain quality control.
· Full profit and loss responsibility for list rentals and insert media programs.

· Identified outside list management companies to promote all House lists to brokers and volume mailers.

EDUCATION:
Northeastern Illinois University, Chicago, Illinois

BA – Economics; Minor in Business

Graduated with Honors
 Confidential
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