What Is The ACMA?
Who We Are:

« The American Catalog Mailers Association is the only organization of its kind in the United
States, which exists solely to advocate on behalf of companies that mail catalogs and their
suppliers.

Why We Were Established:

+ Before ACMA'’s founding in 2007, the direct marketers, online, and store retailers who mail
catalogs did not have representation. Since that time, this industry’s ability to affect postal,
tax, and other national policies impacting our businesses’ bottom lines has increased
many times over. Today, decisions in Washington include input from catalog interests.

Why We Need Your Support:
While the challenges continue to grow, our continued success in Washington can only be
assured through greater support from the catalog marketers, online and store retailers
who also mail catalogs, and their suppliers.
« ACMA’s continued success depends on the commitment and passion of its members. No
matter a company’s size, businesses are stronger and more effective when they speak
with the same voice together in common purpose.

Our Success:

e Catalog postage is at least 15% less than it would have been without ACMA’s advocacy.

¢ Because of the ACMA, the USPS has modified a variety of regulations and programs to
better accommodate catalog mail. These include incentive programs, address placement
location, the Intelligent Mail Barcode, among many others.

o Without the ACMA'’s aggressive advocacy work, all remote marketers would now be
collecting sales taxes across more than 10,000 jurisdictions. While work remains ongoing,
ACMA seeks to ensure that any new state or federal laws do not disadvantage or place
unreasonable burdens on companies that use catalogs in their marketing mix.

e The ACMA's leadership is composed of business veterans with extensive experience
influencing policymakers and postal regulators in Washington. We leverage our
experience to advocate before the US Postal Service, the Postal Regulatory Commission,
other regulatory agencies, and Congress.

e ACMA is efficiently run with low overhead and high “bang for the buck” value.

Representative Makeup:
+ Membership comprises B2C and B2B catalogers, key suppliers, consultants and other
thought-leaders, including Yankee Candle Co., Hanover Direct, Orvis, New Pig, and other
large, medium and small brands.

The Price of Membership:
« ACMA member dues are roughly 0.25% (one-quarter of one percent) of mailers’ annual
catalog postage, from $1,000 to a maximum of $30,000.
« ACMA companies who have been members since its inception have realized an incredible
15x ROL.

Additional information can be found at www.catalogmailers.org



http://www.catalogmailers.org/

